UNIT FIVE LAB


Through research in the library or on the Internet and through interviews with local business owners, complete the following:

1. Identify a minimum of ten promotional media available in the local area community you are establishing your business.  (The local area for Kingsland / St. Marys is bounded by Jacksonville to the south, Brunswick to the north, and Folkston to the west.)

2. Obtain a rate sheet to identify the costs of each media listed.

3. List the promotional activities typically used by businesses in your industry.

4. Write a description of your marketing objectives.  Explain your plan for finding the best market.  Describe the message your marketing mix strategies are meant to convey, and explain how the marketing mix strategies will be implemented and evaluated for effectiveness.

5. Identify a minimum of five promotional activities that could be used in your business that would help you meet your marketing objectives.

6. At a minimum, design a website home page.  This site does not have to be published however, a complete design layout must be attached.

7. Develop an eight-week pre-opening promotional campaign that covers the time frame of six weeks prior to opening through two weeks after opening.  Ensure each of the marketing mix strategies is addressed and this campaign is designed to help you meet your marketing objectives.  Make sure you follow the promotional plan format provided on page 256 of the text.  (This plan will end with your grand opening activities.)
8. Develop a twelve-month promotional campaign for your business which will follow the pre-opening plan.  Ensure each of the marketing mix strategies is addressed and this campaign is designed to help you meet your marketing objectives.  Make sure you follow the promotional plan format provided on page 256 of the text.

9. Using the rate sheet data obtained, prepare a promotional budget that indicates the cost for each activity that you plan to use.

This report should be type written on company letterhead and include the names of everyone in the group.

