
What is the role of marketing information management?

How does each type of research differ from each other?

What are the steps in the marketing research process?

What are the differences in primary and secondary data?

What methods are used to collect primary and secondary data?


How are population, sample, bias, and error used in marketing research?

What are the trends and limitations in marketing research?
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Unit Essential Question





How does marketing information and research affect business and marketing decisions?








