
What is the relationship between marketing and the economy?
How do basic economic concepts impact marketing?

What are the major types of economic resources and their importance to marketing?

What are the types of economic utility and their effect on production?
What are the various economic systems and how do they work?

How do the various economic systems affect private ownership and the role of government?


How do the measurements of an economy relate to the marketing process?
What are the laws of supply and demand and how do they interact to set prices?



U


N


I


T


 


4





B


A


S


I


C


 


E


C


O


N


O


M


I


C


 


C


O


N


C


E


P


T


S





Unit Essential Question





How are social-studies skills, sales and service integrated to obtain an understanding of customers and the economic environment?











